Avatar Solutions Website

Avatar Solutions needed to update the visual

Role: Designer & Developer design of their website to meet new sales

Date: 2014

targets and marketing goals. In addition to
updating the look and feel the technical
implementation was updated to accomodate
new web technologies and mobile browsers.
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Improving Care

AVATAR WASKED CRGANZATION 316 | DENOUSER | BL0GOUT Avatar Solutions wanted to update their
IMPROVINGCARE reporting platform with a new look and feel. Role: Designer
Updating their application to be more usable Date: 2014
and use newer web technologies such as
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BFE
TransUnion. Linear Fulfillment Environment FE2 |4 @ & | B & &

i ACTIVE CONFIGUIRATIO ]
Role: Designer M Fulfillment Workflow JEEGGTINEISTTERERES SN le || R g Fulfillment Workflow
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Date: 2011 Copy of Test From { - ‘
5id £ Add Step Selection Criteria [ Enhanced Data
SUBSCRIBER P o
2001 Fineid {SelsctionCriteria | AuditForms |
SERVICES 3 SBice
* iteria.
VERSION  STATUS DRAG AND DROP LEVELS & TOPICS TO REORDER B o inpaECtend)
0.1 Production % OptOut Z
TransUnion Decisioning Tool i ENEANCED DATA e & New Level| Test Level Details O E & NewTopic
| Filter | - Some Obvious Level 70 ~  New Topic 0 + 0
=—— A:AcceptFile  R: TestLevel
% ‘ " P St = e i Topic Name & Description:  Accept Tag: Pefauit
TransUnion introduced a new Decisioning Setve Config | Criteria e saol) | [NewTopico [ ACCNew Topico
System based on new back-end technology. O Cancel Changes %t BestNth N | RejectTag: ¥ Default
i > Lewetame ¥ DschipHon [ REINew Toni )
We continued to use feedback from users of REJNew TopicO
. X ) W £ Checkln s Derived Fields New Level 0 1 g =
previous systems and UX best practices. \We J | [Newieer - Selection Creria ¥ erteria are mets @ Accept (€ Refect
also introduced a more dynamic Ul using 4 Checkln To Test (B Ooutpur | 1 o o || criteria =
more DOM manipulation and AJAX to create eTiE Ran ' -
more integrated experience o Undo Lheck Out Accept Tag & Destination: [ Default o
a 9 P ’ “our configurstion has changed | ACCMew Level 0 |
and you should save. = — .
Accept File __‘_'I Wi
DOWNLOADS Reject Tag & Destination: 7 Default
REJMew Level O » New Topic 1
% Config Details i
i Reject il B Accept File
&, Internal Layout
=, Processor Layout
=, Client Layout

Customer Support: 312-985-4357 | support@transunion.com © 2012 TransUnion LLC. All rights reserved. | Privacy Policy | Terms of Use




Role: Designer
Date: 2009

TransUnion Decisioning Tool

TransUnion continued to upgrade its
Decisioning Systems with new capabilities.
As the application was upgraded feedback
from users and more up to date best
practices were introduced to the Ul making
the experience better for users.

" TransUnion.

BFE: CONFIGURATIONS

CORN ADMINY  @LIBRARIESY  dp CREATE NEWW

ACTIVE CONFIGURATION DETAILS

CONFIGURATION RAVIGATION

- | BASICINFO || TRADELNES || GEOGRAPHY || OUTPUT ][
104730

Save and Cancel will ke
enabled when your
configuration has changed.

DOWNLOADAELE FILES

T CONFIGURATION DETAILS
9, TRADELINES SUBSCRIBER
9, GEOGRAPHY SUMMARY

o EE){MPLETED EXECUTIONS

B COMPLETED EXECUTIONS
(12 MONTHS)

T, PENDING EXECUTIONS
T, INCOMPLETE EXECUTIONS

STATUS || REPORTS |

EDIT SCHEDULES

 PENDING EXECUTIONS | COMPLETED EXECUTIONS | INCOMPLETE EXECUTIONS

& ADD NEWDATE €& DELETE SELECTED DATE

[FICOLLAPSEALLDATES [Z1EXPAND ALL DATES

START DATE: ORDER# LEG JOEE  ARCHNEDATE
~ | August 29th 2009 BDCH43786 € CLEAR ARCHIVE LIST ;I
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~ | September 17th 2009 BDC543787 @ CLEAR ARCHIVE LIST
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CUSTOMER SUPPORT  312-8854357

support@transunion.com
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Role: Designer
Date: 2008

TransUnion Order Management System

TransUnion upgraded its Order Management
System from an Access database to a web
application. This allowed for more distributed
access and a more robust application.

TransUnion.

Welcome Michael Corn  [§] Options Loz Out

Order Management System

Orders & Jobs

%z Find Orde

Administration

Active Order ID: 115974
Order Name: Citibank Order Name
Customer: Citibank Financial

Order Details

Order Information:

Order D Order Status: - TCPS Order ID; Setup Type: Primary Platform:  Estimated Labar:

10356 | Closed w| | [Modiied  «| aPS = | [ Compliant

Order Mame: Hist. Order 1D: Complexity: Estimated Revenue: Reasan for Man-Compliance:
| | Ry o] | |

Custamer: Campaign: Billing Pasting Code: Billing Camments:

Customer Contact: Promotion Type: Inguiry Fosting Type:

| [ ]

[ ] [ |

| lIngurance Order | |Standard Specification

[Icustamerinput [ |Audit Requested

Personnel:

Tearm: Currently Assioned To; Client Support; Technical Consultant; Sales Rep:

Team Mame =/ JohnDoe ~| | Jane Dae | | Technical Guy ~| sales Guy -
Dates:

Date Created:

' Est Order Received:

Reguested Delivery:

- Desigh Review: Production Cut-0ff: Sentto Finance:

Jan. '“ﬂl 1999 v| Jan. '“ﬂl 1999 v| Jan. 'Hﬂ 1999 v| Jan. 'Hﬂ 1999 v| Jan. v“ﬂ[ 1999 .|

Closed: Act. Order Received:

Actual Delivery:

Jan. v“ﬂ[ 1999 v|

Sign Off: Received by Billing:

Jan. ‘“ﬂl 1999 v| Jan. ‘“ﬂl 1999 v| Jan. 'Hﬂ 1999 v| Jan. 'Hﬂ 1999 v|

Johs: % Add a Hew Job

Joh D: Joh Mame:

Currently Assigned To:

Joh Status:  Date Created:  Date Completed:

BSORBE @1 2006 Audit

BEORGP  ECM 1/06 Portfolio Review

John Doe

Jane Doe

Complete 121002008 12102006

view GHEdit ¥ Copy
view GHEdt G Copy

Production 1201142006 1211720086

@ 2006 Transnion LLC. Al rights reserved.
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TransUnion Decisioning Tool

TransUnion replaced its mainframe
applications with web based applications
running on open systems. TransUnion’s
business processes are extremely complex.
The goal of each application was to take that
complexity and make it manageable for
novice users, while allowing experienced
users access to the tool’s full capabilities.

Role: Designer
Date: 2006

Michael Com  3]Options (fLog Out i Decisioning 52 Attribute Builder =], Backend

TransUnion. = Marketing Services Workbench
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6pm.com Website

6pm.com was a rebranding of shoe retailer
Shoedini. As part of their new offering they
added giftcards to tthe site. Arroweye
Solutions provideed the giftcard service which
we designed to seemlessly fit into their new
look and feel. As part of this we redesigned
our customization interface to better meet

Role: Art Director / Designer
Date: 2005

their needs.
@ 6 Sign In | Your Account | Shapping Cart
PMCOM- formerly shoedini.. Track Your Order | Order History | Closet
HOME WOMEN'S SHOES MEN'S SHOES BRANDS HANDBAGS BAGS WHAT'S NEW SALE

Frae Shipping | Fres Return Shipping | 110% 'Plus' Prica Guarantas

Home = Select a Gift Card = Personalize Gift Card

GREETING-GIFT™ CARD

PERSONALIZE YOUR GIFT CARD

use the controls below to personalize your card

gift card preview: A0D BACKGROUND  ADD IMAGE  ADD TEXT

Type Your Message Here: Change the font, size and color:
Font: | Arial J
| E
: This is a sample of your font choice
El
E Size: |10 j Style: IPIain j
&
By
¥
alignrment: Colar:
=

SREEARE FERTIEN Hint: Use the Space Bar and the Enter key to position your text,

Click “Refresh Praview” to view your card’s updated design,

I have reviewed the design and messaging on my gift [7
card and I have complied with the Terms of Service.

K B

Order Status?
Manage Your Account
Check your Order Status

Shipping & Returns
See our Shipping Rates
See our Returns Policy

Customer Support
Forget your password
Wisit our Help Center

Gift Certificates | About 6pm | Affiliste Info | Privacy | Security | Contact Us

EEIEE =

@ 1999 - 2006 éprm, Inc All rights reserved,

Sign In | Your Account | Shopping Cart

6 6PMCOM‘ formerly shoedini..-

HOME WOMEN'S SHOES

Track Your Grder | Order Histary | Claset

MEN'S SHOES BRANDS HANDBAGE BAGE WHAT'S NEW SALE
Frae Shipping | Fres Return Shipping | 110% 'Plus’ Price Guarantas

Home = Select a Gift Card

GREETING-GIFT™ CARD

STEP ONE

select a dollar value to be stored on your gift card

|$50 VI or Choose your awn amount: § aa

STEPTWO

choose your plastic gift card design

Design your Own " Use one of ours

Create a Gift Card that reflects youl

Personalizing your Gift Card is easy! Add text or
upload & digital image!

Wwant to send multiple Greeting-Gift™ Cards to
different people? Click here to learn more.

CANCEL CONTINUE b

Order Status?

Shipping & Returns
See our Shipping Rates
See our Returns Policy

Customer Support
Forget wour passwaord
“izit our Help Center

Manage Your Account
Check your Srder Status

Gift Certificates | About 6prn | Affiliate Info | Privacy | Security | Contact Us B 1999 - 2006 &pm, Inc All rights reserved,




Role: Art Director / Designer
Date: 2004

) CMXsports
changing the way the world watches

News

PLAY INTRO

-w

2 @& r‘ 1
A1

0.8

FREE Phato! Frae Intarviaws!

abomtemx | cemimcius | termszprivacy | helpaiag

CMXsports and CMXvision Websites

CMX was a commodities trading company
that was flush with their success on the
Internet. The owner’s interest in sports and
entertainment led him to create a network of
entertainment sites with the eventual goal of
downloadable pay-per-view style videos and
memberships.

CLICK TO IDIN NOW - BECOME A MEMBER!
Check out a preview of what members get!

FREE! Preview of Fight Night!
sTHE &LE

CMXvision

your xcellent entertainment scene

EMAIL:

artists

CMX Si é’ns BZI('

about cmx | contactus | ferms & privacy |

] S

NBA PARTY!

CLICK TO 101N NOW

Joining CMX as a charter member
gives you access to exclusive content
at a great low price!

Join now for full access!




Tao of Herbs Website - :
' m# & Order by Phone: Oitemis) in carl
1-888-828-8228
herbs B 2

{ Tao of Herbs had an existing website that — R —

Sports
| nitrtion

Formulas | Herbal Teas

RO|e DESIgner they Wanted to update Herbs & Tea & Vitamins & ﬁnlg\nu s Essential Enﬂ{&

| | | ds | Fatty fcids | Winerals | Aromatherapy | “ggipn
Date: 2003-2004
The main goal of updating the website was to

Select Brand

have a more usable store interface and to
create a brand to better compete in the
crowded space of herbal healthcare.

"B Shopping Cart
m Of & Order by Phone: o e 12 e i e cart.
1-8088-828-8228
MS [ My fccount 2 Help

SEARCH: BROWSE BY CATEGORY:

BROWSE BY CATEGORY:

Seabuckthorn Seed Qil, 500mg -
60 Softgels

The Great Khan used it to cenguer the world,
you can use it to better your health.

Regular Retail: §34.99

Qur low price: $31.99, 2 for $59.99, 4 for
$115.99

Brand: Balanceuticals
Item #: BAL9B041

013:;'1_-: '* Add To Cart

Natural Health 101
It may change your life!

{3, Shopping with Us |5 Safel
Herbs & Tea & Vitamins & Amino

Essential Sports
Formulas | Herbal Teas | Supplements | Acids

i : Body &
| Antioddants | poihcige | Minerls | Aromatherapy | éﬂh | Nutrition

Please read the Artical:The Legendary Seabuckthorn

CO2 supercritical fluid extracted, Sea buckthorn Seed Dil contains 108
bioactive elements. Of the14 fatty acids almost 90% are unsaturated and
the two essential unsaturated fatty acids linclenic acid (Omega 3) and
linoleic acid (Omega 6) are in almost perfect 1:1 ratic. A rare scurce of
vitamin E, Seabuckthern Seed Qil alse provides other vitamins including
Vitamins A, C, D, K, etd, carctencids, flavoneids, phytestercls, amine acids,
serotonin and 2B trace el ts: iron, zinc, calci gnesium, seleni
iodine, ete.

ree
: . Shipping!
OR BROWSE BY HEALTTH GONGERN:

jck for mare information
Select a health concam Q_’y

R Free .
GO Shipping!
; of othere for 1 vals
draw: ]

ick for more infurmation

a‘l\tw af{ Great for both internal and external use.
from the treasure ho

Eli Suggested Usage:
medicine. Your satisfaction

As a dietary supplement, take 2-4 softgels twice daily before mealtime.
Apply externally as needed.

Ingredients:
Supplement Facts
Serving Size: 2-4 softgels

Amount
Standardized Seabuckthorn Seed Oil 1000-2000mg
Total Saturated fatty acid 130-280 mg
Total Unsaturated fatty acid B40-1680 mg
Linolenic acid {Omega 3) 270-840mg
Linoleic acid (Omega §) 350-750mg
Olel acid (Omega 9) 160-650mg
Vitamin A 15-44 |U
Vitamin E 0.7-4.4 U
1 Daily Value not established.

Sea Buckthorn Sea Buckthorn Sea Buckthorn Skin
Moisturizing Cream Facial Cleansing Care Bar - Aubrey
- Aubrey Organics Cream - Aubrey Organics - with
- Cucumber with Organics - Sandalwood - 3.8
Ester-C - 4 0z, Cucumber with 0Z.

Ester-C - 4 oz,

About Us | ContactUs | Help | Disciaimer | Security | Career | Affiliate & Pariner
Copyright 2003 Tao Of Herbs, Inc., All rights reserved. | Privacy Policy | Sile Map




Role: Designer
Date: 2003

tao of
herbs

Tao of Herbs, Inc.
3340 South Wallace Street
Chicago, Illinois 60616

Tao of Herbs (312) 791-9198
|

Tao of Herbs wanted an identity that helped

to separate them from the crowd of herbal

. . __Iqmes Liu
remedy providers on the internet. A clean, jliuetacofherbs.com
elegant design was decided upon to better \- tao Of TaoofHerbs Inc.
reflect a higher quality of product. herbs Cceoinois 60616

tao of
herbs

Tao of Herbs, Inc.
3340 South Wallace Street
Chicago, Illinois 60616



Greenview Technology Group Website

Greenview Technology Group is a strategic

and technology consulting firm specializing in Role: Designer
e storage and infrastructure installations. Their Date: 2003

‘ y : website is purely informational emphasizing

their skillset and client satisfaction.

home about us services client info contact us

reenwew
ec nology

group

greenview technology group
"dohieving business value through technology”

We are technology professionals offering IT Consulting and Services to small and mid-size businesses, We
focus on delivering this underserved market with the same level of guidance and service regularly offered
to larger enterprises.

Effective IT systems are no longer simply a competitive advantage... they are a necessity. Failure to
leverage IT leaves you unable to compete in an information driven world. Failure to optimize IT leaves

reenwew

you unable to maximize profits. We provide the professional services you need at a price that makes sense. ec “0 ogy

(TG ofters an array of services for our clients that are formatted to impact day to day business issues. Our g rou p
"listenimg" sessions are designed to ascertain our customer's needs and budgets. Collaboration 1s critical to
achieving value add solutions.

"We were facing some unique challenges and

Greenview Technology blended technical know how client profiles
with customer intimacy to provide us a great )

solution. We felt confident about the sduﬂcn going Available upon request,
in and ﬁﬁ'\"e ab-udy recouped the cost."

more information:

John Machul, Vice President UAIG

The white paper below 1s a detailed case study of an Active Directory / Exchange 2000 migration. It
provides technical details and Greenview Technology Group best practices.

_ click to
download

v

“They are a quick thinking, hard working team
of experts”

Chvis Backus, CEO Franklin Ventures




ComProcure.com Website

; : ; ; : ; ; ComProcure is a business to business web
‘ St el ol et Reve ol v site that connects buyers with the merchants Role: Designer
com procure that sell the goods or service they need. A Date: 2003
clean, easy to use interface was designed to
Welcomel quickly get a buyer into the site and trained to
g : use the site's tools.

competitive procurement of products and services

What does your business need?

ComProcure is a venue where buyers and sellers are brought together.
Buyers can reguest free quotes, giving them a competitive quote on the
purchase of a product or service of their choice. Sellers have the
opportunity to open up their sales channels by accessing active buyers
seeking to purchase the products or services that they offer.

home slgn up! how It works about us terms login

Sollers Try out Comprocure today! For the rest of the coa pro[}ure

year, Comprocure wil be FREE to sellers! A

5500 value to try out our new service. competitive procurement of products and services

Subscribe Now! ¥
Login
Our Categories ;::;tlgclions; Enter your Useriame and Password balow and click the login button. If you are a new user and would like to signup, click on the signup
Click on a category name below to request a
quote in that category: y
£ . ; ; 1 Login Sign Up
: A Buyer uses the site to fill out a FREE "Request For Quote” form. The RFQ Is categorized : Benefite
i and provides the details necessary so that the right Sellers finds the Buyer's request. i Group Life Insurance USH NEme: password! First time visitor 1o our sita? Sign upl It's FREE and easy fo dol Save
. Sellers find the RFQ based on their sales categories and territory. Health Insurance time and money getting quotas from multiple vendors?
S AR LS = Ratiremant Plan: £01(k), Si 1 oth = i

Term Life Insurance (O F our password? Click Herel

Daskion C i Do you want 1o Sel your services to ComProoure buyers? It's FREE for
LCD. s the rest of 2004|

Sellers then submit quotes that satisfy the Buyer's request. The Buyer reviews the quotes - B

and {o save time, only contacts Sellers from whom he would like further informatien. The Tamporary Staffing © 2003 ComProcure, Inc.

.Thﬁllyurm&scﬂy\!dﬂ'l

Seller go through their normal -
processes for making a sale,
ComProcure is the venue that
bru.'l@'rlﬂ‘lmbngeﬂ‘mr,savi'lgi
the buyer time and monay! :

Addressing Equipment & Software
Letter Folding & Inserting Equipmant
Postage Matars:

Professional Services

lication Dev it
Database Design & Development
Graphic & Design Services
Translation Services

Soe all of our calegories...

© 2003 ComProcure, Inc.



coﬁﬂmm |

Sign Up!

ome sign up!

how It works about us terms login

competitive procurement of products and services

! Instructions: Fill out the fiskds below to join cur service.

Save time and money using ComProcure’s FREE queting engine to get competitive quotes from multiple sellers!

'sign Up Information

user name: - mjcarn firstname: | Michael

. password; Cesssas lasiname! | Corn

confirm password: | sesess amail: - mjcarn@hatmail.com

Create a Dofault Contact Create a Default Address

Tirst name: Michasl phone:( 84 ) 54! - 032 | |company: |

a5t name: Corn faw (| i [« address | 804 Blazing Star Rd.

wmal micem ol ) - address 2
addross 3 || ]
- ity Grayslake state:{ 1L B8 =ip: 60030 |

© 2003 ComProcure, Inc.

coﬁmam |

Request a Quote

ome sign up! how It works about us terms logout

competitive procurement of products and services

Instructions: Fill out the form below for contact

Then choose a category, delivery timeframe and rfg expiration

date. Then add a title and description of your rfq. There is a halp link for things to think about in your rfq description for a particular category. After you
have finished filing out all of the fields you can save the rfg to publish later or publish it now to ba searchad on by potential Sallers,

ESav'eﬁm'andmny using ComProcure’s FREE "Request a Quote™ page to get competitive quotes from multiple sellers!

main contact for rfq: select a contact for the rig that will handle any
questions a seller might have. this contact will also handle biling. also select
as billing address for tha rfg

delivary address: select a contact and address to which you want the
goods or services from the rfg to be delivered.

[} same as main contact info

Contact: Caontact;

["accaunt contact %) [ account contact 3]
&0l my contact st £08 my contact kst

Addrass; Address:

| account address ﬁ account address m

&0 my address book

[ show my contact informeation so that saellar's may centact me offiine.
only subscribing vendors will see contact information.

200 my addrass book

catagory:
|_Professional Services

when would you like delivery by?
In the next manth

subcategory:
Graphic & Design Services m

when you like your request to expire?
november h 12 || 2003 n

title of request: | Brand [dentity

daescription; it shead | inchude in my requesi?
New loge, marketing materials, website.

i [save rfg to publish later | | 7 publish rfg to sellers :

© 2003 ComProcure, Ine.




12234 Belmont Ave.
Suite 200
Chicago, IL 60620

COMfyrocure

competitive procurement

12234 Belmont Ave.
Suite 200
Chicago, IL 60620

COM[procure

competitive procurement

12234 Belmont Ave.
Suite 200
Chicago, IL 60620

COM[procure

competitive procurement

Role: Designer
Date: 2003

ComProcure Corporate Identity

ComProcure’s identity was designed to reflect
the idea of a transaction while playing of the
letters of the name. It was also kept very
clean and simple to associate it with the ease
of use of the site.



Role: Designer
Date: 2002

Search the Shop:

| GO>>
ADVANCED SEARCH L3
Shop By:

I Shows

o)L}

I Specialty Shops

SciFi.com Store Website

SciFi was looking for a store platform to
enhance their web site. The store was
designed to fit into their existing web site and
compliment their on-air branding.

intro APR

for purchases! &

K- PA‘/ BRIDGES Oé

Sci-Fi on DVD!

Collect all of vour faverte Scifi
series and original movies! Newhy
available with the sharpest pisture
and clearest sound, courtesy of
DWD — Scifi hits such as Faiscape
and classics like The Outer Limits.
Original mevies such as Frank
Herberts Dune, along with such
Holywood blockbusters as Aliens
and Pradator.

READ John Edwards newest book!
WEAR the hottest Farscape apparall
HEAR the Dune soundtrack!

And so much more...

store policies | contact the store | 1-888-555-1239

Limited
Chiana Action
Figure

@001, SCIFI. Al fghts reserved. | FEEDBACK | FAD |

0% zsten B

SPACEY

Search the Shop:

| GO >>
ADVANCED SEARCH [
Shop By:

I Shows

Limited
Chiana Action
Figure

oo

I Specialty Shops

You Are In:

I» Farscape

Faicape Season 1
Disc3

.- i ‘cmmw: i F15.00

EE Apparel
1 DYD & VYideos
i Toys

Farscape TShirt "Ships"
$10.00

Fascape Seasan 1
DEcS
§15.09

gtore policies | contactthe store | 1-228.665.1234

2001, $CI FI, Al ights reservad, | FEEDBACK | FAQ |



Role: Art Director / Designer
Date: 2001-2002

SHOP BY

shop by team... -
shap by ftem... -
shop by specialty store... -

R W

BA hardwo!nd classics

NBA Store Website

The NBA was moving their store to a new
ecommerce platform. Styleclick worked with
the NBA's internal marketing team to

|
SEARCH:

maximize their brand representation while [ |3
maintaining an easy to use store. T

SHOP BY:

Selecta Team.., fous

store home  gift center  order status

EAR what
PLAYERS
wear

my locker  help  login

\

|

|

/
L

Select a Department... »

my locker help order status  view cart () request = catslog

" custom lakers gear!

nba all-star 2002

now on sale

SunDay
FEBRUARY 10
Srmeron NBC

© 2001 NBA media ventures

* privacy terms & conditions = help -+ gift center

jerseys

et

me deus meus? quo
deus veniat in me,

caelum et terram?®

login

et quis locus estin
me, quoveniat in
me deus meusT quo
deus vaniat in me,

I deus, quitecit
caelum et terram?
itane, demine deus
meus, est quiquam
in me, quod capiat
te?an wero caelum

NEW! .

quis locus est in
me, quoveniat in

deus, quifesit -

myie‘ckel help order

. Nimberwolves

E HOME

+ NN IME ER

entertainment

HOT PICKS

AT THE BUZZER
Book and CD Package

50,00

HEA Adult Magic

Authentic Sleeveless

Shooting Shirt 2000
E50.00

headwear

NBA AUTHENTICS

cart () request a catalog

120 ¥ 60 ad banner

120 ¥ 60 ad banner

© 2001 NBA media ventures

privacy terms & conditions = help

gift center

Welcome to the NBA Store!
Register for My Locker

and earn 50 Slam Dunk
Reward Points!

Top 5 Listl

$17.99




r‘ The Official Catalog of the
' National Basketball Association
‘ Holiday 2002

e HaRowooo Classcs Samed Jacwn
]

€. N Marsisarous Laxems Jerser

B
O MuaL BA)

D. Mansne Aname HARBWOOD
Cua SH00THG Seam
¥ ok hacps appect i

NBA.com Catalog

After Styleclick successfully launched the
NASCAR.com catalog the same service was
offered to NBA.com. Once again the design
reflected the website, with extensive use of
the NBA's impressive photo collection.

Role: Art Director / Designer
Date: 2002

I Masstic Anumc HARWOOD Classcs Rinoen TSkt
v Al e

F. Massmic Anaime HARDWOOD
Ciasscs Hooos Fusa

Shop now @ the NBA Store on MBA.com




Role: Art Director / Designer
Date: 2002

PGA Store Website

PGA had hosted their web store with
MVP.com and was switching to a new
provider after MVP.com was dissolved. In the
process they were updating their print
branding and launching a physical store.
They wanted the web store to match the look
and feel of the physical store.

"TOUR STOP

I |
shop by:

[ Shop by Brand... = ;

[ Shop by Departrent.., e~ i

pro shop picks:

GIFT CENTER =

TOURMAMENT GEAR

OFFICIAL STORE OF THE PGA TOUR

ORDER STATUS - MY ACCOUNT -

SHOP OUR DEPARTMENTS

PGATOUR.COM

WISH LIST -

M CLICK HERE FOR THE
PGA TOUR

SHIRT AND HAT
COMBO'

: "-- JusT $49.99!

STORE HOME

= CHECKOUT

PGA TOUR COLLECTION
SPECIAL VALUES

request a catalog

5

Men's #spparel « Women's Apparal « Hats «

‘Tournamem Gear

F&A TOUR « SENIOR PGA TOUR -

retail locations

Sunglasses « Equipment « Home & Office

FPresidents Cup » Schwab Cup -

» Travel Accessories « Personal

customer service: (866) B16-0879
join our email list

hassle-free shopping

The Preferred Card
of the PGA TOUR

Accessories

. Men's Apparel & Shoes
Belts =Casual Shits - Casual Shoes »

World Golf Championszhips » Briteh Opens
BEyder Cup

' Women's Apparel & Shoes

Casual Shits « Golf Shirks = Golf Shoes «

Fleace « Golf Shirts - Golf Shoes - Hate -
Jdackets « Pullovers « Rainsuits « Shords »
Sueaters - T-Shits - Turtlenedis - Wests -
WMin ds hirts

= hdetal
Putters «

= Matal Falmax‘d’u’oods
Wedges - Waomen's Clubs

n Books, Video & Computer
Books + Audio Books « Golf Wideos &

Pants » Shors » Sweaters - T-Shirs

"
Accessories

Bags - Course & Club Accessories - Club
Stacker - Gloves » Headeovers » Fersonal
Aocessores « Retrievers « Towek »

Training Aids » Travel Bags & Covers »
Umbrellas

Golf Art & Memorabilia

Autographed » Collectibles = Etchings
Faintings, Frints « Famous Courses «

DDz = Video Games -Software & Screen

Savers - Mouse & hMouse Pads

A

4 Home & Office

Banuare = Diplay Cases « Furniture

Legends » Unframed Photos

@ Gifts

For Him = For Her » Junior Golfars »
Executive Gifts = Gifts Under 25 « Gifts

Games and Purzles + Garden & P atio -
Home Decorating = Office Accessaries

Under 350 - Gifte Under $100 - Gifts

Under$200 « Gifte Over $200

Help & FAQ | Shipping/Returns | Privacy | Policies | Contact Us

great gifts!

PGATOUR.COM




I m.mu STORE

W T p———

View Cart: 0 iterni=) in cart | Account | Help | Login | Order Status

Role: Art Director
Date: 2002
WINNER OF THE WEEK

i 1% T ratulati [L)
1. PICK A CATEGORY SRy ey Wiing s |
this week's champion —

Shaop by Product Type - Ward Burion! Celebrate
in style with our high-

NASCAR com Store iebsit i g | Gt o
| S LSASINA | Get yours today! | _ 1 THEY'RE BACK!

Hot Picks o) | L e, | ".l“-,‘{q_ﬂ_‘.-I YOUR \ £ : ITIH TIME TO ORDER
VT - YoUR EXCLUSIVE

NASCAR redesigned their web site and Outlet : - WARD)BURTON DAayTONA 500
Styleclick supplied the ecommerce engine for Gift Conter T STARTING LINEUP TEE!
the store. The top navigation elements match ——
the rest of NASCAR's web site, but the store NASCAR Gear
navigation and content were designed to
increase ease of use for selling product while < g WEAR WHAT THE PROS WEAR...

L ' ¥ DAVIOAE £ NEW 2002 2002 Pit Caps

maintaining the look and feel of NASCAR's
existing web presence.

DIE-CASTS!

‘a}'.f: orriciar DayToNA 500
# ITEMS, INCLUDING
NASCAR.COM STORE
EXCLUSIVES!

Drinkwrare
- El
s . Turn

i A]
@ %,4 . home | store | gift center | adwanced search | policies security & privacy contackt us
T




NASCAR.com Catalog

NASCAR.com wanted to bring back their
Role: Art Director catalog from its three-year hiatus. Our
Date: 2002 photography process was expanded to

include high-resolution photos for print.

The design was meant to reflect the existing
design of the website, keeping the two
integrated from a marketing and infrastructure

perspective.

IIrFE s & ININVE S

Wricoms 1o Te Presuse Esmon or
Twe Oevsciar NASCAR.com Stons Cararos!

Tiiis i o dast i
for 8 your tavoeite NASCAR rivers and teama
IS 8 gret way o purchase sutentic MASCAR
pregucts and hard-to-find racing e, incluging
hats. packnts, jerseys, due-casts 95 mech, much
‘mone. And just in fime for e holisays, oo,

5o whathar '3 & gift for yourself or & gift o=
For a special fan, you'll get the best marchandae -
e mport has to otfer delired straight o your ‘(ﬂ
doorseg-all with the sams first-rte |
SEVICE YOU'TE Come 10 #xpect om ou
Ty

storeMASCAR.com  1.888.638.2273

F-FyE 8 SFEFTFTSRIFE S

FFFE AVFFTE FFvE IRFRS L FRFRE._ L avIvy
F-Fre 8 SIVEN=" & FFyFFre Iyi=

gl

Order 24 hours a day, 7 days a week at
store.NASCAR.com or 1.888.638.2273




S iy cait!  (Zimnsinoart]

customer service: (800} 123-4667

SHOP BY:

Select a Character.. ¥
Select a Depatment.. =

FEATURED SHOPS!

o | o

top 5 list!

1. American Needle

51095
=, VF Knitwear

$17.99
3. VF Knitwear
$17.99

4. Champien

Marvel
by storm!

Brian Michael Bendis, one of the most popular
new creators in wears, moves to Marvel With books
likke POMVERS and Jinx under his batt,
he's ready to take on some of ’

Marve I powerhouses! 3

logo shirts!

mate in Apparel ==

mota in Subseriptions =>

store home - marvel comiss home - aboutthe store - policies - contactus - gift center - order status

™ £ @ 2001 Marel Enterprises, Ine. & Mancel Characters, Inc.

Role: Designer
Date: 2002

Marvel.com Website

Marvel Comics wanted to update their web
site with electronic commerce capabilities.
The screens here are designs submitted to
show how our platform would look with a
possible redesign of their entire site. The old
site didn't make use of the many properties
controlled by Marvel that make up their
brand. Introducing characters to the design
reinforced Marvel's position as a premiere
comic book publisher.

S iy bt

[2items incart ] |

SHOP BY:

lSeIecta Character. YI
|Salada Depatment. .. vI

FEATURED SHOPS!

o | 7o

go back to:

Store Home
Apparel
Ehirts

=Zltem Detail

el Useful Links

Calaway - Man's GBE Hadl

Price: $124.99

| Select Product Opticns

Add To Cart

‘You can always remove
it later

Add To WishList

we'll set one up for you..,

Compare to Others

Use if vou're redesrning 2
promctional certificate or
coupan,

customer service: (B00) 123.4667

'

Ashworth

Sl Men's Classic Pigue Polo Colar: Black
!’] Reg, $39,99
‘ The Kobe
Ashworth Representing one of the most dynamic players of

the MBA, The Kobe iz 3 streamlined embodiment

of pure engineering, Using the zame design
philosaphy as a top German autormaker, The

Kobe fuses a performance product with the look of
precizian. With a simpls, cean shape an

attention to details, this shoe defines the new

direction of sports product creation,

Sorne other irmportant inforrnation for your viewing pleasure,
All your base are belong to us. This is exciting new s, Yerily

Men's Classic Pique Paolo
Feg. $29.99 Sale $10.90

Men's Classic Pigue Palo
Reg. $29.99

G
o

E-rail this link to a friend

Wiew all Wilson products

Upper; Lightweight Synthetic
o g s Leathar
View similar products Cutsole Herringbone Mon-marking
Material: Rubber
Midzole; adiPREME™




Diane von Furstenberg R e

S0 whot's the buzz?

DIANE vonFURSTENBERG

DIANE vonFURSTENBERG the SHOP

Diane von Furstenberg is a couturier of high-

The defmitire sonrce for all things DUVF
Role: Art Director / Designer end women's clothing. Creator of the "wrap Doty & Sihors iy SN .
Date: 2001-2002 dress" Ms. von Furstenberg lost popularity in RelieREEEE

late 70s, but she recreated her company for T
the 90s. Part of that recreation was a new
brand and accompanying web site.

DI Diaries | Avchlves b

DIANE vonFURSTENBERG
Travels Aboard, August 2001

DIANE vonFURSTENBERG cmemeenees

Join Diane and her family and friends for a globetrotting

= : adventure that takes you from theater in Central Park...
C 011 e C tlo I] L to shopping in Turkey... to sightseeing in historic Russia
~

StPetersburg, Russia

back to top
Cin the Puges

guest book

Who's Wearing What Archiver v



MVP.com Website

MVP.com was an internet only sports retailer
Role: Art Director / Designer specializing in high-end sporting goods. gear up forsport
Date: 2000-2001 The site was designed to be easily updated
for merchandising specials and marketing SEARCH
campaigns. Ease of use was also of para-
mount concern, keeping the site navigation
up to date and responding to user input.

back to school sale!

sports & fitness

outdoars

departments
buy any
pair and
geta
second at

festured brands M

SHOP BY SPORT Monday, April 10, 2000
oy

free shipping!

Receive free shipping on
MFL and NCAA football
gear from our ultimate

/7
1 ¥ Fan Shop. h
8 D ’ Fe why MVP.com?
Glick Here for the &

Fan Shop The best products fram
a huge selection of
brands.

£l

BRAND . 2 Men's Equipment Boost

SHOP BY
brand and
\ Wiatar rezistant

SHOP BY DEPARTMENT 4 " synthetic leather uppe
mens, hildren and more... o fHiki y

NP E0CE Carbon rubber outsole i o
Highly adaptable and 0 | Guarantes
nimble for trail use on

T\

ddidas

| Produst insight from the
world's best athletes

Guaranteed secure
| online purchasing & 24-
HR customer service

2nly MYP.com has
MWP Edge, where
wou'll find insight and
advice from the
world's top athletes
and experts on
products, teaining,

performance and mord

OUR EXGLUSIV
RETAIL PARTNER

b
Mew Balance Demarini Rawlings
Men's M3O2AT Men's Doublewsll PRO-1000BFEG
Distance Softball Bat

Customer Support: 1-800-343-3001




sports & fitnass

outdaors

departrnents

featured brands

The Skinny
on Weight
Loss

Before you dive into
the |atest no sugar o
low fat/high protein
fad diet, why don't
you try something a
bit e asier? Stick to
the facts! The real
deal on lozsing weight
seems to get lostin
shuffle and
shadawed by quick
weight loss schemas.
“Your best bet is to
learn the basics.

click here for mare,.,

Glossary

FEATURED PRODUCTS

Bangs (26)

Ball Retrievers (4]

Balls (45)

Books (13]

Britizh Open (4]

LCarts (10)

Clathing {1307

Clubs (107)

First Aid & Protection (1)
Footwear Care {34
Games & Gifts (70)
Gloves (27)

If Sest (1)

Golf Shoes (17)

Golf Spike Wranch (11
Hasts (13)

Head/Club Covers (21)
NCAA Fan Gear (24)
NFL Fan Gear (5]

NHL Fan Gear (7}
Outarwear {45

Practice Equiprment (25)
Replacernent Spikes (3)
Shoe Bags (1)

Sports Medicine (48]
Sunglasses (1167

Us Gpen Merchandize (5)
Videos DWDs (1]
MWiatches (155)

NDS

[festured brands

premier online

buy -sell.. trade 'Find even more at

igogolf.com

shop igeqolf.com far

Big Hitters

The right driver can taks
your game further!

An honest assessme
of your game is key
to selecting a driver
The right driver can

enhance your streng
while minimizing you
weaknesses to help

produce long, accura
drives that will put yc
in a position to lower
your scores,

Click _here for more ¢
choosing drivers,

Buyer's Guides
Driver
Fairway Woods
Golf Bag
Golf Balls

Clubs for Kids
olf Shoes

Sunoglasses
Utility Clubs - Wedges

Checklists

Golf Checklist

Golf Vacstion Checklist
Golfi ITnclement Weather
Checklist

Training/ Performance Tips
Rules of Golf Etiquatts

Clossary

Armour

Woods Wins British Open

Armstrong takes Tour De France

Reds secure Larkin in $27mm
deal

PGA Tour Ashworth

$20.98
$39.00

MLB Thur, Aug 10

how to order | giftcenter |

about MWP.com | affiliate program

contact us






