
Avatar Solutions Website

Role:  Designer & Developer
Date:  2014

Avatar Solutions needed to update the visual 
design of their website to meet new sales 
targets and marketing goals. In addition to 
updating the look and feel the technical 
implementation was updated to accomodate 
new web technologies and mobile browsers.

 



Improving Care

Role:  Designer
Date:  2014

Avatar Solutions wanted to update their 
reporting platform with a new look and feel. 
Updating their application to be more usable 
and use newer web technologies such as 
responsive design. They wanted a more 
interactive web application uding HTML5, 
CSS and JavaScript.

  



TransUnion Decisioning Tool

Role:  Designer
Date:  2011

TransUnion introduced a new Decisioning 
System based on new back-end technology. 
We continued to use feedback from users of 
previous systems and UX best practices. We 
also introduced a more dynamic UI using 
more DOM manipulation and AJAX to create 
a more integrated experience.

    



TransUnion Decisioning Tool

Role:  Designer
Date:  2009

TransUnion continued to upgrade its 
Decisioning Systems with new capabilities. 
As the application was upgraded feedback 
from users and more up to date best 
practices were introduced to the UI making 
the experience better for users.

    



TransUnion Order Management System

Role:  Designer
Date:  2008

TransUnion upgraded its Order Management 
System from an Access database to a web 
application. This allowed for more distributed 
access and a more robust application.



TransUnion Decisioning Tool

Role:  Designer
Date:  2006

TransUnion replaced its mainframe 
applications with web based applications 
running on open systems. TransUnion’s 
business processes are extremely complex. 
The goal of each application was to take that 
complexity and make it manageable for 
novice users, while allowing experienced 
users access to the tool’s full capabilities.

    



6pm.com Website

Role:  Art Director / Designer
Date:  2005

6pm.com was a rebranding of shoe retailer 
Shoedini. As part of their new offering they 
added giftcards to tthe site. Arroweye 
Solutions provideed the giftcard service which 
we designed to seemlessly fit into their new 
look and feel. As part of this we redesigned 
our customization interface to better meet 
their needs.

    



CMXsports and CMXvision Websites 

Role:  Art Director / Designer 
Date:  2004 

CMX was a commodities trading company 
that was flush with their success on the 
Internet. The owner’s interest in sports and 
entertainment led him to create a network of 
entertainment sites with the eventual goal of 
downloadable pay-per-view style videos and 
memberships.

    



Tao of Herbs Website

Role:  Designer
Date:  2003-2004

Tao of Herbs had an existing website that 
they wanted to update.

The main goal of updating the website was to 
have a more usable store interface and to 
create a brand to better compete in the 
crowded space of herbal healthcare.
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Tao of Herbs

Role:  Designer
Date:  2003

Tao of Herbs wanted an identity that helped 
to separate them from the crowd of herbal 
remedy providers on the internet. A clean, 
elegant design was decided upon to better 
reflect a higher quality of product.



Greenview Technology Group Website 

Role:  Designer 
Date:  2003 

Greenview Technology Group is a strategic 
and technology consulting firm specializing in 
storage and infrastructure installations. Their 
website is purely informational emphasizing 
their skillset and client satisfaction. 



ComProcure.com Website 

Role:  Designer 
Date:  2003 

ComProcure is a business  to business web 
site that connects buyers with the merchants  
that sell the goods or service they need. A 
clean, easy to  use interface was designed to 
quickly get a buyer into the site and trained to 
use the site's tools. 
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ComProcure Corporate Identity

Role:  Designer
Date:  2003

ComProcure’s identity was designed to reflect 
the idea of a transaction while playing of the 
letters of the name. It was also kept very 
clean and simple to associate it with the ease 
of use of the site.



SciFi.com Store Website 

Role:  Designer 
Date:  2002 

SciFi  was looking for a store platform to 
enhance their web site.  The store was 
designed to fit into their existing web site and  
compliment their on-air branding. 

    



NBA Store Website 

Role:  Art Director / Designer 
Date:  2001-2002 

The NBA was moving their  store to a new 
ecommerce platform. Styleclick worked with 
the NBA's internal marketing team to 
maximize their brand representation  while 
maintaining an easy to use store. 

    



NBA.com Catalog

Role:  Art Director / Designer
Date:  2002

After Styleclick successfully launched the 
NASCAR.com catalog the same service was 
offered to NBA.com. Once again the design 
reflected the website, with extensive use of 
the NBA’s impressive photo collection.

  



PGA Store Website 

Role:  Art Director / Designer 
Date:  2002 

PGA had hosted their  web store with 
MVP.com and was switching to a new 
provider  after MVP.com was dissolved. In the 
process they were updating  their print 
branding and launching a physical store. 
They wanted  the web store to match the look 
and feel of the physical store. 

    



NASCAR.com Store Website 

Role:  Art Director 
Date:  2002 

NASCAR redesigned their  web site and 
Styleclick supplied the ecommerce engine for 
the store. The top navigation elements match 
the rest of NASCAR's  web site, but the store 
navigation and content were designed  to 
increase ease of use for selling product while 
maintaining  the look and feel of NASCAR's 
existing web presence. 

    



NASCAR.com Catalog

Role:  Art Director
Date:  2002

NASCAR.com wanted to bring back their 
catalog from its three-year hiatus. Our 
photography process was expanded to 
include high-resolution photos for print.

The design was meant to reflect the existing 
design of the website, keeping the two 
integrated from a marketing and infrastructure 
perspective.



Marvel.com Website 

Role:  Designer 
Date:  2002 

Marvel  Comics wanted to update their web 
site with electronic commerce capabilities. 
The screens here are designs submitted  to 
show how our platform would look with a 
possible redesign of their entire site. The old 
site didn't make use of the many properties 
controlled by Marvel that make up their 
brand. Introducing  characters to the design 
reinforced Marvel's position as a  premiere 
comic book publisher.  



Diane von Furstenberg 

Role:  Art Director / Designer 
Date:  2001-2002 

Diane von Furstenberg is a couturier of high- 
end women's clothing. Creator of the "wrap 
dress" Ms. von Furstenberg lost popularity in 
late 70s, but she recreated her company for 
the 90s. Part of that recreation was a new 
brand and accompanying web site.  

    



MVP.com Website 

Role:  Art Director / Designer 
Date:  2000-2001 

MVP.com was an internet only sports retailer 
specializing in high-end sporting goods. 
The site was designed to be easily updated 
for merchandising specials and marketing 
campaigns. Ease of use was also of para- 
mount concern, keeping the site navigation 
up to date and responding to user input. 

    






